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Lecture:     2 hours weekly/26 hours per semester of study; face to face  
Seminar:    2 hours weekly/26 hours per semester of study; face to face 

5
the 3rd semester in the 2nd year (full-time) 

                                            the 3rd semester in the 2nd year (part-time) 
II. (Master´s)

PLTP11 – Political Communication 

During a semester, the oral analysis, attendance in seminars and oral examination will be 
assessed. A student can acquire 20 points for the oral analysis, 20 points for attendance and 40 
points for the oral examination. There is necessary to acquire at least 75 points for getting 
assessment “A”, at least 70 points for “B”, at least 65 points for “C”, at least 60 points for “D” 
and at least 55 points for getting assessment “E”. Credits will not be granted to a student which 
obtains less than 5 points for assessment of a seminar paper and less than 10 points for 
attendance.

Students comprehended the mass-media strategy they can practically make use of it in the future. 
University students of the Political Science Department become familiar with a process of a 
media information production from the initial political event, or a politician´s statement. The 
course brought them closer manipulation of political issues through selection processes and 
various factors of politics modification including a law, ethical and normative frame being laid 
on media behavior. 
 

1. Introduction to the mass-media issue 
2. Mass media as a creators of public opinion, freedom of printing and independence of mass 

media 
3. Law framework of mass media 
4. Ethics framework of mass media 
5. Raising issues in mass media 
6. Objectivity, balancing, impartiality; intelligence values 
7. Media partiality, media mystification, ideology, mythological level of news 
8. Other factors functioning in processing information 
9. Media persuasion 
10. Handling pressure and brutal manipulation 
11. Research of media manipulation in the Slovak Republic 
12. Discussion on manipulation in Slovak mass-media 
13. Evaluation of the course 
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  The course is compulsory for all students.  
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